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Accor and Cityview Add 690
Branded Residences in Dubai,
and the Headline Isn't the…

Accor has signed with Cityview Developments for Mövenpick
Residences Dubai Motor City and Pullman Residences &
Offices Dubai Meydan, together 690 branded residences. It is a
useful signal on branded living moving beyond the …
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E X E C U T I V E  S U M M A R Y

01
Accor and Cityview Add 690 Branded
Residences in Dubai, and the Headline Isn't
the Part Th

On 8 October 2026, Accor announced an agreement with
UAE-based Cityview Developments to launch two branded
developments in Dubai: Mövenpick Residences Dubai Motor City
and Pullman Residences & Offices Dubai Meydan. Together they
bring 690 branded residences to the partners' Dubai portfolio,
building on Hyde Residences Dubai Hills. Both carry firsts for
Accor. The Motor City scheme is the world's first standalone
Mövenpick Residences, and the Meydan scheme is Accor's
first-ever branded offices for sale globally. Mövenpick Residences
is scheduled for completion and opening in 2028 with 408
residences. For you, the question isn't whether a hotel name is
attractive. It's whether the brand, the operator platform and the
developer's delivery record justify any premium over an
unbranded unit nearby. The fact sheet gives no pricing, so that
question stays open. Dubai's backdrop is active: September 2026
recorded 11,431 sales transactions worth AED 29.7bn, with 65.4% of
sales by count off-plan, per the Dubai Land Department. With
3-month EIBOR at 4.4%, per the Central Bank of the UAE,
financing cost still matters to the hold decision.

Accor and Cityview Developments are launching two Dubai projects totalling 690
branded residences, extending a partnership that already includes Hyde Residences
Dubai Hills.

Mövenpick Residences Dubai Motor City is the world's first standalone Mövenpick
Residences and the first branded residential development in Dubai Motor City, with 408
residences due for completion and opening in 2028.
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Pullman Residences & Offices Dubai Meydan introduces Accor's first-ever branded
offices for sale globally, a new commercial real estate segment for the Pullman brand.

Accor's own executive describes branded residences as evolving beyond the traditional
luxury segment toward a broader range of owners and communities, which widens the
category but also raises the question of how much premium the brand really commands.

September 2026 Dubai data shows 11,431 sales transactions worth AED 29.7bn, with
65.4% of sales by count off-plan, so these launches land in a market that is already
heavily weighted to off-plan.

Nothing in the announcement gives pricing, yields or payment plans, so any investment
case still has to be built from the developer's own documentation.
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T H E  E V E N T

02 What happened, and why it matters

W H A T  H A P P E N E D

On 8 October 2026, Accor, the hospitality group, signed an agreement with UAE-based
Cityview Developments to introduce two branded developments in Dubai: Mövenpick
Residences Dubai Motor City and Pullman Residences & Offices Dubai Meydan. Together
they bring 690 branded residences to the partners' Dubai portfolio, building on Hyde
Residences Dubai Hills and expanding the partnership. Each project is a first for Accor.
The Mövenpick Residences property will be the world's first standalone Mövenpick
Residences and the first branded residential development in Dubai Motor City. The
Pullman Residences & Offices project will introduce Accor's first-ever branded offices
for sale globally, extending the Pullman brand into a new commercial real estate
segment. Both are supported by Accor One Living, which Accor describes as a platform
offering a 360 degree approach to the development, design and operation of mixed-use
projects and branded residential communities. Homeowners in both properties get
access to the Accor Owner Benefits Programme, including elevated status in the ALL
Accor loyalty programme and privileges across participating Accor hotels and resorts
worldwide. Mövenpick Residences Dubai Motor City is scheduled for completion and
opening in 2028. It has 408 residences, made up of studios, one-bedroom and
two-bedroom units. Amenities include a fitness centre, indoor and outdoor lounges, a
padel court, a BBQ area, a pet grooming area, a kids club and multiple swimming pools. It
sits in Dubai Motor City, which the developer describes as an established,
family-oriented mixed-use community with existing residential, retail, dining and leisure
infrastructure.

W H Y  I T  M A T T E R S

Here's the thing. A global hospitality group putting its name on more Dubai residential
stock tells you the branded model is being taken seriously by the operator, not just the
developer. That's one data point from one outlet, so treat it as a signal and not a verdict.
The more interesting detail is where the category is heading. Raki Phillips of Accor said
branded residences are evolving beyond the traditional luxury segment, opening
hospitality-led living to a broader range of owners and communities. Studios,
one-bedrooms and two-bedrooms in Motor City sit at a different point on the spectrum
from ultra-prime towers. For capital preservation, that cuts both ways. A recognised
operator can support the quality of management and the standards of the building over
time. But a broader, more accessible branded tier also means more supply carrying a
brand name, and a brand name only protects value if buyers keep paying for it when you
come to sell. The market backdrop is active. The Dubai Land Department recorded 11,431
sales transactions worth AED 29.7bn in September 2026, and 65.4% of sales by count
were off-plan. These two launches are entering a market where off-plan is the dominant
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way people buy.

W H O  I T  A F F E C T S

If you're weighing a Dubai purchase from overseas, this matters most if you've been
choosing between an unbranded unit and a hotel-branded one in the same price band.
It gives you a new option in Motor City, an established community, and a new
commercial option in Meydan. If you already own in Dubai Hills or elsewhere, it matters
less directly, but it shows the Accor and Cityview partnership is continuing after Hyde
Residences Dubai Hills. If you're thinking about commercial exposure, the Pullman
Residences & Offices project is the one to watch. Branded offices for sale is new for
Accor globally, so there is no track record from the operator to lean on. If you hold a unit
near Motor City, the arrival of a branded scheme in the community is worth noting as a
future comparable, though the fact sheet gives no pricing to test it against.
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I N V E S T O R  R E A D

03 Implications, risks and opportunities

H I S T O R I C A L  C O N T E X T

This isn't Accor's first move with Cityview Developments in Dubai.

The new announcement builds on the success of Hyde Residences

Dubai Hills and expands the partnership, according to the source.

What is new is the format: a standalone Mövenpick Residences, a first

anywhere in the world, and branded offices for sale, a first for Accor

globally. The fact sheet doesn't provide further history on Dubai's

branded residence market, so I won't invent a trend line here.

I M P L I C A T I O N S

Start with what you actually own. A branded residence gives you the unit plus access to
the Accor Owner Benefits Programme, including elevated status in the ALL Accor loyalty
programme. That's a real benefit if you travel with Accor. It isn't a yield, and it isn't capital
growth. So the discipline is simple. Ask what the brand adds to the numbers. Get the
developer's price per square foot, the service charge, any fees tied to the brand or
operator, and the payment plan, then compare against unbranded stock nearby. The
announcement doesn't give any of these, so don't assume a premium is justified. Timing
is the second issue. Mövenpick Residences Dubai Motor City is scheduled for
completion and opening in 2028. That's a multi-year hold before the asset produces
anything. With 3-month EIBOR at 4.4% per the Central Bank of the UAE, any leverage you
use over that window is a real carrying cost. Third, the escrow and payment structure on
any off-plan purchase is your first line of protection. Ask for it in writing before you
commit.

R I S K S Be straight with you, the bear case is real. Delivery risk. The Mövenpick scheme is due for
completion and opening in 2028. Off-plan timelines can move, and a brand name
doesn't remove that. Cityview Developments is the developer, so its delivery record
matters as much as Accor's. Supply and premium risk. Accor says branded residences
are widening beyond the luxury segment. If more branded stock reaches the market, the
premium a buyer pays for the name could compress, and you'd feel that at resale.
First-of-kind risk. This is the world's first standalone Mövenpick Residences and Accor's
first branded offices for sale globally. First of its kind means no operating history for that
specific format. Early adopters absorb the uncertainty. Market concentration. 65.4% of
September 2026 sales by count were off-plan, per the Dubai Land Department. A
market this tilted toward off-plan is more exposed if sentiment turns. Financing.
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3-month EIBOR at 4.4% means leveraged buyers carry a cost for the whole build period.

Information gap. The announcement is from one outlet quoting Accor's statement. It

gives no prices, yields or payment plans, so no return should be inferred from it.

O P P O R T U N I T I E S

Two things are true at once. The risks above are real, and there are genuine reasons the
structure appeals. Operator support. Accor One Living is described as covering
development, design and operation, so the building is meant to be run by a hospitality
group, not left to a generic management arrangement. An established location. Motor
City already has residential, retail, dining and leisure infrastructure, and the developer
describes it as family-oriented. Buying into a community that already works reduces
one layer of uncertainty versus a greenfield location. Owner benefits. Elevated status in
the ALL Accor loyalty programme and privileges across participating Accor hotels and
resorts worldwide are tangible for owners who use them. Unit range. Studios,
one-bedroom and two-bedroom units give you more than one entry point. A new
commercial option. Branded offices for sale in Meydan is a different exposure from
residential, if that diversification suits your portfolio. None of this replaces the numbers.
It earns the project a closer look, not a purchase.

W H A T  T O  W A T C H

Watch for the launch pricing, price per square foot and payment plan for both projects,
because those decide whether the brand premium is justifiable. Watch the escrow and
registration documentation when sales open. Watch for any detail on service charges
and brand or operator fees. Watch construction progress against the 2028 completion
and opening schedule for Mövenpick Residences Dubai Motor City. Watch for the
Pullman Residences & Offices Dubai Meydan timeline and commercial terms, which the
source excerpt doesn't state. Watch the monthly Dubai Land Department data on the
off-plan share of sales, which was 65.4% by count in September 2026, and the direction
of 3-month EIBOR, which was 4.4% in October 2026.
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T H E  B O T T O M  L I N E

04 What this means for Dubai investors

T H E  M E A N I N G For you, the meaning is practical. A major hotel group is expanding branded residential in
Dubai, and it's reaching into mid-market locations like Motor City, not only prime
addresses. That gives you more choice and more things to verify. The lens I'd use is
wealth protection. Does the brand, the operator and the developer together make this
asset easier to hold, easier to let and easier to sell in 2028 and beyond than the
unbranded alternative? Until you've seen pricing and fees, you can't answer that. So the
right response today is to ask for the documents, not to rush.

“ I'll be honest about how I read this. My first reaction
isn't excitement, it's questions. A recognised hospitality
name in Motor City is interesting, and I like that Accor's
own team is saying the category is widening. But
widening means more stock, and more stock means the
premium has to be earned. When clients ask me about
branded residences, I steer the conversation to three
things before the brand: who's building it and what their
delivery record looks like, what the total running cost is
once service charges and any brand fees are in, and how
you exit. The ALL Accor status is a nice perk. It's not
why you buy a property you're meant to protect your
family's capital in. The Pullman branded offices piece is
the part I'd treat most carefully, simply because it's new
for Accor globally and there's no operating history for
that format yet. If you're weighing this up, get the
numbers first and the brand second. That's the order
that protects you.

B R A D L E Y  J A M E S ,  D U B A I  R E A L  E S T A T E  I N V E S T M E N T  A D V I S O R
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S O U R C E S  A N D  V E R I F I C A T I O N

GDNOnline, "Accor to launch two new branded residential developments in Dubai", 8
October 2026,
https://www.gdnonline.com/Details/1409025/Accor-to-launch-two-new-branded-residential-developments-in-Dubai.
Dubai Land Department, September 2026 sales transaction value (AED 29.7bn), sales
transactions (11,431) and off-plan share of sales by count (65.4%), via the Bradley James
data warehouse. Central Bank of the UAE, 3-month EIBOR (4.4%), October 2026, via the
Bradley James data warehouse.
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Begin the conversation.
Every allocation starts with a candid, numbers-first
discussion shaped around your mandate, risk
profile and timeline.

Bradley James
A S S O C I A T E  D I R E C T O R  &  S E N I O R  I N V E S T M E N T  A D V I S O R

Bradley James is an Associate Director and Senior Investment
Advisor based in Dubai, specialising in Dubai real estate, off-plan
investment, strategic wealth allocation, portfolio diversification, and
relocation and residency planning. He advises private investors and
family offices on entering the Dubai market with the same rigour he
applies to his own capital.
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